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webtrade.net GmbH
Internet payment methods for national markets 
and individual branches
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• various Payment Methods

• Fraud Prevention & Authorization

• Processing of:

•Credit Card Payments

•Debit Card Payments

•eWallet Payments

•Direct Debit / Wire Transfer Payments

webtrade.net is specialized in Internet payments and offers a wide 
range of services for all relevant national and international internet 
payment methods:
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Act Globally, pay Locally

While the internet allows geographically distant markets to be easily 
addressed, it also demands attention to customers' differing preferred 
payment methods in different markets.
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A few years ago :

•product presentation

•order would be sent by email

payment was made in one of the traditional ways: 

•cash on delivery

•payment in advance

•payment after receipt of a bill (for existing customer relationships)

These payment methods (originally established for mail-order
business) are termed offline payments
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Credit Card

• Prevalence of credit card worldwide: over 2 Billions

• Preferred payment option for transactions between €10,- till €100,-

• 81,5% of online transactions are credit card transaction.

Credit card
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Credit Card

•The credit card is currently the only really international payment method, 
combining worldwide acceptance with widespread use among customers

• The combined low cost and relatively high certainty of payment make credit 
card sales attractive.  

• Payment is checked in realtime; if approved, then the customer can be 
granted immediate access to the products and services

• Many customers either don't have credit cards for various reasons (credit-
rating, cost, etc.), or simply refuse to pay by credit card via the internet on 
account of either security concerns, or considerations of anonymity.

Credit card

From merchant's point of view, credit cards are the perfect internet 
payment method
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European Direct Debit

Direct Debit is the most popular payment method in Europe. 

Preferred payment option for transactions less €10,-

European Direct Debit

Debit order: the account holder gives his bank written authorization for a 
particular payee to deduct money from his account.  

Collection authorization: in this case the payor provides the casino written 
permission to debit funds for a specified purpose from his account.  
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European direct debit

Prevalence Direct Debit
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eWallet

A eWallet is a online wallet in combination with a online money transfer 
service. 

•Deposit funds into your eWallet Account by several Pay-in Payment methods 
•Transfer Funds To and From eWallet Merchants or Members 
•Withdraw funds from your Account by Wire Transfer or Debit Card

These are virtual wallets which the customer either pays into directly, or with 
which he registers his preferred payment method.

A eWallet account holder can pay a merchant either
•Direct (direct debit to the customer's preferred payment source, or
•Debit (payment from the available credit balance on the eWallet account)

eWallet



| Date:  17.06.2005 | Author: Jens Leinert | Seite 11

German eWallet

eWallet

Direct debit to the customer's preferred payment source

•T-Pay –leading eWallet provider in Germany, subsidiary of Deutsche 
Telekom

•Click&Buy from Firstgate. First eWallet Solution in the Market

• Webcent from Web.de
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International eWallet

payment from the available credit balance on the eWallet account

•NETeller – eWallet with more than 1.5 Mio. Members, specialized in the 
American gambling market.

•ccard.net – innovative solution for the European Market with more than 
500.000 members and a Debit Card Solution for Pay-Out Services

•Moneybookers – UK based solution with nearly 1 Million members

• PayPal – a ebay Company

• Click2Pay

• ePassporte

• FirePay

• eCash – Subsidiary of Cryptologic (Casino-Software)

• Webdollar – Subsidiary of Boss Media (Casino-Software)
• Internet “alternative” Currency look like IntGold, e-Gold, e-Bullion, 
StormPay

Payment Method
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Prepaid card

Buy a prepaid card by cash in a offline store to pay in a online shop

• Absolute anonymity for the Customer 

• Guaranteed payment for the merchant.

• high payment fees from up to 15% for the merchant 

• predestined for micro payments (< €10)

Prepaid Card
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Bank Transfer

• Guaranteed payment for the merchant.

• credited to the merchant account two to three days after the transaction 
was initiated

• establishing a subsidiary in each country in which the merchant wishes 
to accept domestic payments

•Realtime Bank Transfer is calling Online Bank transfer (Germany) or 
"eps" (e-payment standard) in Austria.

Payment Method

Bank transfer from the end user to the merchant bank.
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Local Payment Option

•Switch & Solo in the UK

• Card Bleue in France

• Western Union 

Local Payment Option

• Dialer, Voice Dialer (Time/Piece)

• Premium-SMS, Premium-Number, Premium Voice 

• Mobile Payment

Telephone Payment
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•AVS – address verification - access to the databases of the leading 
address and scoring database companies. Furthermore cross-checks 
between the customers’ address data and the card holders’ data as 
stored at the issuing bank 

• IP & BIN – Check - IP & BIN checks to assure the issuing country 
matches the end user country 

• Black & White list - end user data with the transaction history database 
and makes payment approval dependent on this information

• Authorization - tools that can deliver a unique PIN to the end user by 
SMS, telephone, Direct Debit or Wire Transfer, enabling him to enter the 
PIN on a payment site and thus finally authorize payment.

Fraud Prevention
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German Market

Worldwide more than 130 Million German spoken people

• 80 Million in Germany 
• 8 Million in Austria 
• 7 Million in Switzerland and Liechtenstein 
• 90.000 in North-Italy (South Tyrol) 
• 750.000 in US and Canada
• Second Language in Eastern Europe

� Nearly 50% of the German spoken People are online
� 95,92% of German Shopper buys in a German (language) Shop
� 20% of the German Internet shopper don't have a credit card (in US only 
5%)
� 70 Million Germans have a bank account to pay by German direct debit

Shops must be offer in the native language and with local payment options  
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Prevalence Payment Options

Source: Pago-Report 2005

Prevalence European Payment Options
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German Payment Options by merchant

Source: fiveforces.de
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conclusion

Shops must be present in the native language and 
offer local payment options

Act Global – Pay Local
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Payment Method

Jens H. Leinert

webtrade.net GmbH

An der Welle 4

60323 Frankfurt am Main

Germany

Tel: +49 69 7593 - 7106

Fax: +49 69 7593 – 8383

leinert@webtrade.net

www.webtrade.net

Further Payment Information: 

www.leinert.com


